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Consumer evolution savills
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Other pressures are surfacing
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Not a uniquely British problem (or a new one)! s
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Who? Wants? What?
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Mixed uses benefit all uses
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Reinvention helps to futureproof
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::It's not just a Mall' <
it's an eXPerience'. \ the mall
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Creating a vision that extends beyond retal
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Environment or economics?
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Circular economy
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Socilal Value i
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Stakeholders & Stewardship
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“The pandemic will accelerate
the evolution of our cities”
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