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Consumer evolution savills
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Excess retall space s5is
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Other pressures are surfacing

savills®
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2030 D 140m sqft
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83% of stock to be |mproved
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Not a uniquely British problem (or a new one)! s

P v

‘ L
\ {
<E SALE S/

| T

[







—

DO L AL




Who? Wants? What?
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The future




